Cherry D

Brand Guidelines


Cherry D encourage you to use our logo, and the ‘Giving Back to Bristol’ device, on your publicity material; specifically your stationery, newsletters, leaflets, staff bulletins and website.  This will reinforce your commitment to supporting your local community to your customers, clients and employees.
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· The ‘Cherry D’ logo and ‘Giving back to Bristol’ device.  Use only the approved logos as follows; the four-colour process EPS for printed materials, and the RGB JPEG for web-based materials.  These are available directly from us by email, or on disk.
· Size. Both logo and device should be no smaller than 20mm wide to ensure good legibility.
· Position.  The ‘Cherry D’ logo should always be placed in the top right hand corner of applications (where possible), and the ‘Giving back to Bristol’ device should always be placed in the bottom right of applications (where possible).  In situations where this is not possible, please ensure that the logo or device follows the Clear Space guidelines below.
· Clear Space. Both the ‘Cherry D’ Logo and the ‘Giving back to Bristol’ device should have clear space surrounding them to maintain their prominence and clarity. The minimum clear space requirement surrounding each of them is equal to the height of the red circle surrounding the white ‘D’, as used in any given example.  This area must remain free of all other graphics, identities, photography and typography.
· Primary Colour Palette.  Cherry D Red, White and Black serve as our brand’s corporate colours for print, electronic and environmental applications.  The preferred colour configuration of the Cherry D brand is in full colour process, and should be used as such whenever possible. 
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The one exception to the above rule is when printing business stationary, when the PMS colours Red 187 & 419 Black should be used. 
· Secondary Colour Palette. The secondary colour palette has been created for use in presentations and other corporate materials, and consists of two blue-greys.
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· Restricted colour palette.  For restricted or one-colour applications, the ‘Cherry D’ logo and ‘Giving back to Bristol’ device are reproduced in greyscale. The greyscale version of these two logos maintains the usual Black and White (of the logo/device), but employs the use of a 60% black to represent the Cherry D red.
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· Backgrounds.  The ‘Cherry D’ logo and the ‘Giving back to Bristol’ device should appear on a white background whenever possible.  The logo and device may, however, also appear on other backgrounds as long as sufficient contrast is provided.  When placing the logo or device on a background other than the ones specified in these standards, use your best judgement to determine whether black or white Cherry D logotype renders the highest contrast.
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· Typography.  Our primary font family is Zapf Humanist and it is used in both internal and external communications. This sans serif font is available in various weights, but the most commonly used are Regular, Bold, and Demi-Bold.
· Typographic Style. The use of all-caps, or uppercase style, is discouraged as its tone conflicts with the voice that Cherry D has adopted.
When “Cherry D” appears in the body of text the letter D should always be capitalized to visibly distinguish its importance from the surrounding text.

· Imagery.  We wish to emphasize a particular creative style in our brand voice so seek approval from Cherry D for any images used in association with our company logo, device or name.  
· Animation. Animation of logo or device is not permitted online.
